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Prerequisites for the
course:

No prerequisites for the course.

Objectives:

The course focuses on the complex relationship between history and
the phenomenon of tourism. Contemporary debates on theory and
practice and multidisciplinary perspectives are introduced to make a
nuanced comprehension of what tourism is and what it entails.

In examining the cultural dimensions of tourism, the course aims to
provide critical insights into tourism and the relationship between
the production and consumption of history, heritage, place and
identities.

Drawing on a range of examples around the world, this course
addresses a number of issues that are of central concern to the
development of tourism studies. It will also introduce students to
ethical and societal aspects of tourism development with a focus on
economic, social, cultural and ecological impacts.

assignment-based; seminars; problem solving-based discussions;
insight-based peer reviews; cooperative learning and self-study.

Content: 1. What is Tourism? 5
Definitions, Concepts and Characteristics.
2. History of Tourism
Travel in pre-modern societies. Grand Tour. The rush to the sea. 7
Development of modern tourism.
3. Selling History 10
The making of a tourist product. Designing and Marketing of
Tourist Products. Producing Past: Monuments, Museums,
Historical events, Arts, Festivals and Culture. Dark Tourism.
4. Authenticity and Performance 9
Consuming Space and Identities; Commodification of Culture
and Cultural Displays.
5. The Impacts of Tourism
Interactions between the tourist and host community. Revival.
Restoration. Conservation. Economics of Tourism. 9
6. Towards Sustainable Development
Ecotourism; Pilgrimage tourism and Medical tourism. 8
Pedagogy: Lectures (traditional, problem-based, discussion-based); tutorials;



Lenovo
Highlight
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Learning Outcomes 1. Recognise tourism as a global social, economic and cultural
phenomenon.

2. Demonstrate a critical understanding of the relationships
between history, heritage and tourism.

3. Recognise tourism sustainability challenges and cultural
conflicts from the perspective of host societies and visitors.

4. Understand the role that tourism plays in the production and
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consumption of culture.
5. Designing and marketing of tourist products.




