Programme: M. Sc. (Botany)

Course Code: BOO-441
Title of the Course: Lab in Bioentrepreneurship and Innovation.

Number of Credits: 1 (24 hrs)

Effective from AY: 2020-21

Prerequisites for the
course:

Basic knowledge of biology and biotechnology, biotech
based industries and brands, IPR issues

Objective: To train students for bioentrepreneurship based self
employment
Content: Students would be given short orientation and assigned /

placed in a typical bioindustry and would work under
guidance of the nominee of the company for duration at
the work place equivalent to 12 hours to produce a report
in prescribed format. The report needs to be submitted
before end of the semester.

1.

Internship orientation case studies

2. Shop floor briefing at company

3. Company assigned internship at the site
4,

5. Terminal report preparation

Weekly Report preparation

2 hours
2 hours
15 hours
2 hours
3 hours

Pedagogy:

Lectures/Videos/Interviews/Industrial apprenticeship
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Learning Outcomes

1. Being able to launch career as bioentrepreneur.

Being able to work as a consultant for bioindustries.

3. Being able to find employment in a biobased
production or marketing industry.

4. Being able to do biomarket analysis and prepare a
biobusiness plan.
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