Programme: M. Sc. (Botany)

Course Code: BOO- 440

Title of the Course: Bioentrepreneurship and Innovation.
Number of Credits: 1

Effective from AY: 2020-21

Prerequisites for the | History of scientific ideas, research methodology,
course: biotechnology at UG level.

Objective: Impart knowledge and work experience based/case study
based training to students in the field of innovation and
uses of various biology/ biotechnology based products,
goods, services employed in bioentrepreneurship.

Content: 1. Entrepreneurship in the Life Sciences. lhour
2. Development of Products in the Biomedical Industry. lhour
3. Integration of science, technology and business. lhour
4. From Lab to land: scope in agro/food processing | 1hour
industry
5. Industrial management. lhour
6. Market analysis. 2hourr
7. Business development. 2hours
8. Regulatory mechanisms. lhour
9. Indian bioentreprenuerial scenario. lhour
10. Case studies of successful bioentrepreneurs. lhour

Pedagogy: Lectures/ Tutorials/Assignments/Seminars/Group

Discussion/Expert Lectures/Videos/Mini projects/Moodle
based guidance/Self study.
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Learning Outcomes | 1. To be able to prepare a business plan and launch career
as bioentrepreneur.

2. Being able to get employment in a bioindustry or a
bioconsultancy.




